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Abstract

India’s start-up ecosystem has emerged as a global hub for innovation and entrepreneurship, offering fertile
ground for ambitious ventures. This study examines the multifaceted landscape of Indian start-ups, focusing on
the key challenges faced by entrepreneurs and the emerging opportunities within the ecosystem. Through a
comprehensive analysis, the research identifies critical hurdles such as limited access to funding, complex
regulatory frameworks, infrastructural inadequacies, talent acquisition difficulties, and market penetration
constraints. Despite these challenges, the ecosystem is buoyed by favorable government initiatives, increasing
digital adoption, an expanding consumer base, and a growing network of investors and support systems. The
findings underscore the need for sustained policy interventions, infrastructure development, and mentorship
support to enable start-ups to overcome systemic barriers. By harnessing the available opportunities and
addressing persistent challenges, India’s start-up ecosystem holds the potential to drive inclusive economic

growth, generate employment, and position itself as a global leader in innovation.
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Introduction

India has emerged as one of the fastest-growing start-up ecosystems in the world, driven by a confluence of
economic liberalization, technological advancement, policy reforms, and an increasingly ambitious and
innovation-driven youth population. The entrepreneurial spirit has been gaining momentum, with thousands of
start-ups being launched across various sectors including technology, finance, healthcare, education, and
agriculture. With its demographic advantage, rapid urbanization, and digital penetration, India provides a fertile
ground for new ventures to flourish. The government’s proactive initiatives such as Startup India, Digital India,
and Make in India have further catalyzed the entrepreneurial movement by offering financial support, tax

incentives, and regulatory simplifications.

Despite the encouraging ecosystem, Indian entrepreneurs continue to face multifaceted challenges that hinder the
full realization of their business potential. Access to capital remains a critical bottleneck, especially for early-stage

start-ups without established track records. Additionally, navigating regulatory frameworks, securing skilled
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talent, ensuring infrastructure readiness, and achieving market acceptance are ongoing concerns. The disparity in
ecosystem maturity between metropolitan and non-metropolitan regions further complicates the entrepreneurial

journey.

This study seeks to explore and analyze the complex realities faced by start-up entrepreneurs in India by
examining both the barriers they encounter and the opportunities they leverage. By understanding these
dimensions, the study aims to provide valuable insights into how the start-up landscape can be made more
inclusive, resilient, and growth-oriented. It also aims to assess the effectiveness of current policies and suggest
ways to strengthen institutional support for entrepreneurs. As India aspires to become a global innovation hub,
understanding these nuances becomes crucial for driving sustainable economic development and fostering a

culture of entrepreneurship that is both dynamic and inclusive.

Scope of the Study

The scope of this study encompasses start-ups operating within the Indian ecosystem across various sectors such
as technology, finance, health, education, and services. The research focuses on entrepreneurs at different stages
of their business journey—ranging from early-stage ventures to growth-stage companies. Geographically, the
study includes start-ups from metro cities as well as emerging start-up hubs in Tier-1I and Tier-III cities to offer a
comparative analysis. The research evaluates challenges such as funding constraints, regulatory issues, and
infrastructural inadequacies, along with opportunities presented by government initiatives, digital innovation, and
expanding markets. The study primarily aims to offer insights that can guide policy formulation, support services,

and strategic business planning in the Indian context.

Significance of the Study

This study is significant as it contributes to a deeper understanding of the real-world challenges and enabling
factors that shape the trajectory of start-ups in India. With the start-up sector increasingly seen as a key contributor
to national economic growth and job creation, identifying gaps and strengths in the ecosystem becomes essential.
The research provides empirical evidence that can aid policymakers in refining existing schemes and launching
targeted interventions. It also helps entrepreneurs and stakeholders like investors, incubators, and support agencies
to make informed decisions. By shedding light on both opportunities and constraints, the study paves the way for

fostering a more inclusive, sustainable, and innovation-driven start-up environment in India.

Literature Review

The emergence of start-ups has become a pivotal aspect of economic development in many nations, including
India. According to Sharma & Goyal (2019), the Indian start-up ecosystem has experienced rapid growth, driven

by a combination of innovation, digitalization, and youth-driven entrepreneurship. Government schemes such as
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Startup India and Digital India have played a critical role in offering tax benefits, funding opportunities, and

regulatory simplification (Mehta, 2020).

However, several studies have highlighted that start-ups often grapple with challenges including lack of capital,
limited market access, and infrastructural constraints. Bhaskaran & Krishnan (2021) observed that inadequate
mentorship and investor hesitation act as major bottlenecks in scaling start-up ventures. Similarly, Mishra (2022)

emphasized that entrepreneurs from Tier-11 and Tier-111 cities face greater struggles due to weak support systems

and lesser awareness of government initiatives.

On the positive side, researchers like lyer & Raghavan (2021) point to increasing technological adoption, access
to angel investors, and strategic incubator programs as catalysts for entrepreneurial success. The role of digital
marketing, artificial intelligence, and global networking has further enhanced the competitive edge of start-ups

(Sen, 2022). The literature underscores a dynamic ecosystem that presents both significant promise and notable

hurdles for aspiring entrepreneurs in India.

Findings and Discussion

TABLE 1

FUNDING AND FINANCIAL CHALLENGES FACED BY THE ENTREPRENEURS

PARTICULAR No Slight Moderate Significant Major
challenges | challenge challenge challenge challenge

Difficulty in securing bank | 12 10 42 37 7
loans
Limited access to venture | 6 43 30 15 15
capital
High operational costs 18 16 32 33 7
Delay in  government | 10 30 28 17 20
support

INTERPRETATION

42% of the respondents indicated Moderate challenge in Difficulty in securing bank loans, 43% of the
respondents agreed that access to venture capital poses a slight challenge, 33% of the respondents identified high

operational costs as a significant challenge,30% of the respondents stated that delay in government support is a

moderate challenge.
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TABLE 2

THE MAJOR REGULATORY & LEGAL BARRIERS FACED BY THE ENTREPRENEURS

PARTICULARS No Slight Moderate Significant Major
challenges | challenge challenge challenge challenge

Complexity in business registration 10 21 34 37 6

High tax | 2 40 32 23 10

burden(GST,COMPLIANCE

ISSUES)

Labour laws and employment | 17 22 29 33 7

regulation

Intense market competition 7 34 33 19 13

Difficulty in acquiring customers 11 22 32 29 11

High salary expectation 10 31 30 20 13
INTERPRETATION

47% of the respondents indicated Significant challenge in Complexity in business registration, 40% of the
respondents indicated High tax burden (GST,COMPLIANCE ISSUES),33% of the respondents indicated Labour
laws and employment regulation ,34% of the respondents indicated Intense market competition, 32% of the

respondents indicated Difficulty in acquiring customers, 31% of the respondents indicated High salary expectation
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TABLE 3

THE MAJOR TECHNOLOGICAL & INFRASTRUCTURE ISSUES FACED BY THE
ENTREPRENEURS

PARTICULARS No challenges | Slight Moderate Significant Major
challenge challenge challenge challenge

Lack of access to advanced | 11 14 46 30 7

technology

Poor internet connectivity | 3 50 26 21 6

in some regions

High cost of digital | 15 24 29 31 10
adoption

Lack of social and family | 5 38 37 20 7
support

Social & psychological | 13 30 25 38 9
challenges

INTERPRETATION

46% of the respondents indicated Lack of access to advanced technology , 50% of the respondents Poor internet
connectivity in some regions, 31% of the respondents identified High cost of digital adoption,38% of the

respondents Lack of social and family support, 38% respondents indicated Social & psychological challenges
TABLE 4

THE MAJOR FINANCIAL & FUNDING OPPORTUNITIES FACED BY THE ENTREPRENEURS

PARTICULARS Not Slight Moderate Highly Very easily
accessible accessible accessible accessible accessible
Access to self-financing | 9 16 38 40 6

and personal savings
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Availbilty of bank loans | 4 41 38 18 7

and financial support

Venture capital and angel | 14 26 35 29 2

investor funding

Government grants and | 5 41 31 23 7

subsidy programs

Ease of obataining crowd | 8 24 31 35 7

funding for startups

INTERPRETATION

40% of the respondents implied that access to self-financing and personal savings is highly accessible,41% of
the respondents implied that availbilty bank loans and financial support are slightly accessible,35% of the
respondents implied that venture capital and angel investor funding is moderately accessible,41% of the
respondents implied that government grants and subsidies are slightly accessible,35% of the respondents implied

that ease of obtaining crowd funding for startups is highly accessible.
TABLE 5

THE MAJOR GOVERNMENT & POLICY SUPPORT

PARTICULARS Not Slight Moderate Highly Very easily
accessible accessible accessible accessible accessible

Awareness of start-up | 9 19 45 27 5
friendly government
policies
Ease of business | 4 44 33 22 4
registration and legal
compliance
Tax benefits and financial | 20 18 42 24 4
incentives for startups
Market &  business | 4 42 32 23 5
expansion opportunities
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INTERPRETATION

45% of the respondents indicated that awareness of startup-friendly government policies is moderately

accessible,44% of the respondents implied that ease of business registration and legal compliance is slightly

accessible,42% of the respondents implied that

accessible,42% of the respondents implied that

accessible.

TABLE 6

TECHNOLOGICAL ADVANCEMENT OPPORTUNITIES

tax benefits and financial incentives are moderately

market and business expansion opportunities are slightly

PARTICULARS Not Slight Moderate Highly Very easily
accessible accessible accessible accessible accessible

Availability of digital | 11 15 42 34 5

marketing and e-commerce

tools

Adoption of automation, Al and | 7 46 26 25 4

data analytics

Government initiative | 22 21 36 25 5

supporting tech startups

INTERPRETATION

42% of the respondents implied that digital marketing and e-commerce tools are moderately accessible, 46%

of the respondents implied that adoption of automation, Al, and data analytics is slightly accessible.,36% of the

respondents implied that government initiatives supporting tech startups are moderately accessible.

TABLE 7

NETWORKING & MENTORSHIP OPPORTUNITIES

incubators and accelerators

Not accessible | Slightly Moderate Highly Very easily
PARTICULARS accessible accessible accessible accessible
Participation in startup | 12 15 42 32 4
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Access to mentorship | 2 39 38 19 8

programs and business

coaching

Engagement with industry | 16 19 39 25 9

netwks and  investor

groups

Skills development & |8 42 33 15 5

talent acquistion

Availability of skilled | 9 26 33 26 10
employees in the job

market

Access to entrepreneurs | 1 41 41 11 8

Access to entrepreneurs

hip taining programs

Government support for | 15 34 28 22 10

unskilling and innovation

Ease of exporting | 9 30 33 21 8

producr/services

Support for international | 9 34 25 31 8

trade and foreign

investments

INTERPRETATION

42% of respondents indicated that participation in incubators and accelerators is moderately accessible,39% of
respondents implied that mentorship and coaching is slightly accessible,39% of respondents implied that
engagement with networks and investors is moderately accessible, 42% of respondents implied that skills
development and talent acquisition is slightly accessible,33% of respondents implied that skilled employees in
the job market are moderately accessible,41% of respondents implied that entrepreneurship training programs
are both slightly and moderately accessible, 34% of respondents implied that government support for upskilling
and innovation is slightly accessible, 33% of respondents implied that ease of exporting products/services is
moderately accessible, 34% of respondents implied that support for international trade and investment is slightly

accessible.
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TABLE 4.19

Table 8

BUSINESS GROWTH STATEGIES

PARTICULARS Not Slightly | moderately Highly | Very
used used used used frequently
Innovation and new product development | 11 14 47 33 3
Market expansion(national/international) | 2 48 34 17 8
Customer-centric 21 16 33 32 5
Strategic planning for long-term growth 9 32 28 27 10
INTERPRETATION

47% of respondents moderately use innovation and new product development strategies, 48% of respondents
slightly use market expansion strategies, 33% of respondents moderately use customer-centric approaches, with
32% using them highly showing a close trend, 32% of respondents slightly use strategic planning for long-term

growth, with usage levels spread across all categories.
TABLE 9

MARKETING & CUSTOMER ACQUISITION STRATEGIES BY THE ENTREPRENEURS

PARTICULARS Not used Slightly used | moderately Highly Very

used used frequently
Using digital marketing | 8 11 50 35 4
(SEO,Social media)
Building brand differentiation 10 27 35 17 10
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Customer loyalty programs and | 19 22 26 32 8

engagement

INTERPRETATION

50% of respondents moderately use digital marketing tools like SEO and social media,35% of
respondents moderately use brand differentiation strategies,32% of respondents highly use customer
loyalty and engagement programs.

TABLE 10

TALENT ACQUISITION & LEADERSHIP STRATEGIES BY THE ENTREPRENEURS

PARTICULARS Not used Slightly moderately | Highly Very
used used used frequently

Hiring employees with key | 12 21 39 23 13

skills(technical,problem-

solving,leadership)

Investing employee training and | 9 22 26 32 8

development

Following leadership styles like | 17 29 25 24 12

transformational or servant

leadership

INTERPRETATION

39% of respondents moderately used on hiring employees with key skills,32% of respondents highly used in
employee training and development,29% of respondents slightly use leadership styles like transformational or

servant leadership.
TABLE 11

TECHNOLOGY ADOPTION STRATEGIES BY THE ENTREPRENEURS

PARTICULARS Not used Slightly used | moderately | Highly used | Very

used frequently
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Automation business processes 13 8 42 37 6
Networking &  Collaboration | 5 42 35 16 9
strategies

Attending industry events and | 15 25 29 32 8
conferences

Joining entrepreneur | 9 44 28 18 9
communities and forums

Adapting strategies to market | 9 32 33 21 10
changes

INTERPRETATION

42% of respondents moderately use automation in business processes,42% of respondents slightly use
networking and collaboration strategies,32% of respondents highly attend industry events and
conferences,44% of respondents slightly engage in entrepreneur communities and forums,33% of

respondents moderately adapt strategies to market changes.

Suggestions

Based on the insights derived from the study, several strategic suggestions can be proposed to enhance the

efficiency, resilience, and inclusiveness of the Indian start-up ecosystem.

Easier access to funding mechanisms must be ensured. Financial institutions and venture capitalists should

simplify their application processes and offer tailored products for early-stage start-ups. Government bodies can

also create region-specific funding windows to support entrepreneurs from Tier-Il and Tier-Ill cities.

Strengthening the reach and awareness of government schemes and subsidies will encourage more start-ups to

take advantage of institutional support.

Regulatory reforms are essential to reduce red tape and bureaucratic delays. A unified, single-window platform

for start-up registration, tax compliance, and licensing procedures should be prioritized. Policies need to be more

transparent, predictable, and supportive of innovation-driven models.
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Investment in digital infrastructure is critical. The government and private sector must work together to provide
high-speed internet access and affordable digital tools, especially in semi-urban and rural regions. This would

ensure that start-ups in less developed areas are not left behind in the digital revolution.

Entrepreneurship education and skill development. Business incubation centers and academic institutions can

collaborate to offer specialized training in leadership, financial management, marketing, and digital technology.

Mentorship networks and industry-academia partnerships should be expanded to support entrepreneurs in
strategic decision-making and innovation. Encouraging participation in global start-up forums and creating cross-
sectoral collaboration platforms can open new markets and opportunities.

Mental health and social support systems for entrepreneurs should not be overlooked. Creating community
hubs or peer networks where entrepreneurs can share challenges, seek guidance, and receive emotional support

will help reduce burnout and improve business sustainability.

Conclusion

India’s start-up ecosystem stands at a critical juncture, symbolizing both the immense potential and the pressing
challenges of entrepreneurship in a rapidly evolving economic landscape. This study has illuminated the real-
world experiences of Indian entrepreneurs—unpacking the barriers they face, the opportunities they harness, and
the strategic choices they make in pursuit of sustainable success. The findings clearly indicate that while the
ecosystem is vibrant and promising, entrepreneurs often struggle with significant obstacles such as limited access
to funding, regulatory bottlenecks, infrastructural gaps, and a lack of consistent mentorship. These challenges are
more pronounced in non-metropolitan regions, creating a divide in access and growth opportunities. On the other
hand, the rise of digital technologies, supportive government schemes, increasing market opportunities, and a shift
in cultural attitudes toward entrepreneurship present a compelling landscape of possibilities. Entrepreneurs have
demonstrated resilience and adaptability by adopting innovative business models, leveraging technology, and
building customer-centric approaches. Their strategic focus on financial discipline, branding, networking, and
talent management reflects a maturity that can shape the next wave of economic growth in the country. In essence,
the future of the Indian start-up ecosystem depends on collaborative efforts among entrepreneurs, policymakers,
investors, academic institutions, and support organizations. By addressing the systemic challenges and nurturing
a culture of innovation, India can truly transform its start-up sector into a powerful engine for inclusive
development, employment generation, and global competitiveness. This study serves as a foundation for future
research and action, emphasizing the need to continuously evolve strategies that empower entrepreneurs and foster

an ecosystem that celebrates risk-taking, innovation, and sustained growth.

© 2025, ISJEM (All Rights Reserved) | ww.isjem.com | Pagel2



20

O
&
v ISJEM \\ff
Yo
An International Scholarly | | Multidisciplinary | | Open Access | | Indexing in all major Database & Metadata

*

‘ International Scientific Journal of Engineering and Management (ISJEM) ISSN: 2583-6129
V> Volume: 04 Issue: 04 | April — 2025 DOI: 10.55041/ISJEM02699

. 4

References

10.

11.

12.

13.

14.

15.
16.

17.

18.

19.

20.
21.

22.

23.

24,

25

Agarwal, S., & Soni, R. (2021). Challenges and opportunities for start-ups in India: A comprehensive
study. International Journal of Management, 12(3), 45-53.

Bhaskaran, V., & Krishnan, A. (2021). Start-up ecosystem in India: A study of entrepreneurial challenges.
Journal of Entrepreneurship and Innovation, 10(2), 66-78.

Chatterjee, D., & Roy, S. (2020). Start-up India: A policy analysis. Indian Journal of Economics and
Development, 16(1), 20-27.

Dutta, S. (2019). Role of incubators in supporting Indian start-ups. International Journal of Business
Insights and Transformation, 12(1), 54-61.

Goel, A., & Bansal, S. (2019). Start-ups in India: Evolution and growth. Journal of Business Thought,
10(2), 38-47.

Government of India. (2022). Startup India Action Plan. Ministry of Commerce and Industry. Retrieved
from https://www.startupindia.gov.in

Gupta, P. (2021). Financing constraints and start-up growth in India. Asian Economic Review, 63(3), 201—
213.

Iyer, M., & Raghavan, P. (2021). Digital transformation and Indian start-ups. International Journal of
Digital Business, 7(2), 85-95.

Jain, V. (2020). An overview of regulatory reforms for start-ups in India. Indian Journal of Law and
Economics, 6(1), 49-59.

Joshi, R. (2020). Women entrepreneurs in the Indian start-up ecosystem. Journal of Gender Studies and
Entrepreneurship, 5(4), 33-41.

Kapoor, A., & Singh, R. (2021). Role of education and skill development in start-up success. International
Journal of Innovation and Learning, 29(1), 14-24.

Kumar, N. (2022). Government initiatives and their impact on start-up growth. Journal of Public Policy
and Governance, 8(1), 61-69.

Mehta, D. (2020). Startup India: A catalyst for entrepreneurial revolution. Indian Economic Journal,
68(2), 102-113.

Mishra, A. (2022). Entrepreneurial ecosystem in Tier-II cities: Challenges and responses. Journal of
Regional Development Studies, 14(3), 77-86.

NASSCOM. (2021). Indian Tech Start-up Ecosystem Report 2021. Retrieved from https://nasscom.in
Patel, H., & Desai, M. (2021). Innovation practices among Indian start-ups. International Journal of
Entrepreneurship and Small Business, 43(2), 107-117.

PwC India. (2022). Start-up Outlook in India. Retrieved from https:// www.pwc.in

Ramya, S. S., & Raja, M. (2014). A Study on Awarness and Usage of E-Tickets in Railways. The

International Journal of Business & Management, 2(10), 31.

Ramya, S. S. (2019). A study on e-service quality of internet ticketing as perceived by the
passengers. IJAR, 5(5), 06-11.

Ramya, S. S. (2018). E_Service Quality A Study on E_Services of Indian Railways.

Jayanthi, M., Ramya, S. S., & Ramya, V. (2014). A Study on 3P's Driving Customer's Perception with
Reference to Home Loan of Hdfc Ltd. The International Journal of Business & Management, 2(4), 97.
Ramya, S. S. (2024). A REVIEW ON CONSUMER INCLINATION TOWARDS IMITATION
JEWELLERY. EPRA International Journal of Multidisciplinary Research (IJMR), 10 (2), 17, 24.

S S, Ramya, E-Service Quality of Catering and Hospitality in Indian Railways (May 15, 2022). IJRAR
May 2022, Volume 9, Issue 2, Available at SSRN: https://ssrn.com/abstract=4122837.

Ramya, S. S. (2017). Impact of corporate governance in India. IJAR, 3(3), 233-236.

. Ramya, S. S. (2024). A RESEARCH ON THE IMPACT OF MENTAL HEALTH AMONG COLLEGE

© 2025, ISJEM (All Rights Reserved) | ww.isjem.com | Pagel3


https://www.startupindia.gov.in/
https://nasscom.in/
https://www.pwc.in/
https://ssrn.com/abstract=4122837

20

\
\/

R

ErR]
ISJEMY

*

. 4

International Scientific Journal of Engineering and Management (ISJEM) ISSN: 2583-6129
Volume: 04 Issue: 04 | April — 2025 DOI: 10.55041/ISJEM02699
An International Scholarly | | Multidisciplinary | | Open Access | | Indexing in all major Database & Metadata

26.

217.

28.

29.

30.
31.

32.

33.

34.

35.

36.

37.

STUDENTS IN THE FINAL YEAR. EPRA International Journal of Multidisciplinary Research
(IJMR), 10(4), 129-136.

Sruthi, M. S., & Ramya, S. S. (2024). A STUDY ON THE IMPACT OF CRIPPLING CHINESE
ECONOMY ON MULTINATIONAL CORPORATIONS: INDIA’S FDI APPROACH. EPRA
International Journal of Multidisciplinary Research (IJMR), 10(4), 121-128.

Ramya, S. S. (2023). A STUDY ON CONCEPTUAL FRAMEWORK OF STARTUP INTENSION IN
INDIA. Capacity Building and Youth Empowerment, 76, 437.

Dr. S. S. Ramya, "E-SERVICE QUALITY OF CATERING AND HOSPITALITY IN INDIAN
RAILWAYS", IJRAR - International Journal of Research and Analytical Reviews (IJRAR), E-
ISSN 2348-1269, P- ISSN 2349-5138, Volume.9, Issue 2, Page No pp.538-547, May 2022, Available
at :_http://www.ijrar.org/[JRAR22B2516.pdf

SS, R. (2012). Innovative Strategies Adopted by Banks in Payment and Settlement Systems. Available at
SSRN 4142888.

SS, R. (2022). E-Service Quality of Catering and Hospitality in Indian Railways.
https://www.researchgate.net/publication/379699003 A STUDY_ON_BARRIERS TO ADOPTION _
OF E- VEHICLE

Mythily, E., Ramya, S. S., Sangeeta, K., Swathi, B., Kumar, M., Bikash, P., & Kumar, N. (2025). Think

Big with Big Data: Finding Appropriate Big Data Strategies for Corporate Cultures. In Recent Trends In
Engineering and Science for Resource Optimization and Sustainable Development (pp. 198-201). CRC
Press.

S. S. Ramya, S. Saikrishnan, S. Sumathi, S. Kamalakannan, J. Sri Keerthana and G. Indhumathi,
"Optimizing the Strategic Fusion of IoT and Al for Enhanced HR Performance in Stocks," 2024 7th
International Conference on Circuit Power and Computing Technologies (ICCPCT), Kollam, India, 2024,
pp. 697-702, doi: 10.1109/ICCPCT61902.2024.10673028.

Jelonek, D., Kumar, N., Chahar, M., Kinkladze, R., & Knop, L. (Eds.). (2025). Recent Trends In
Engineering and Science for Resource Optimization and Sustainable Development (1st ed.). CRC Press.

https://doi.org/10.1201/9781003596721

Sen, K. (2022). Marketing strategies in digital start-ups: A study of emerging trends. Journal of Marketing
Research India, 11(1), 22-33.

Sharma, R., & Goyal, M. (2019). Start-ups and the Indian economy: A symbiotic relationship. Economic
and Political Weekly, 54(28), 67-73.

World Bank. (2021). Doing Business in India Report 2021. Retrieved from https://www.worldbank.org

© 2025, ISJEM (All Rights Reserved) | ww.isjem.com | Page 14


https://ijrar.org/papers/IJRAR22B2516.pdf
https://www.researchgate.net/publication/379699003_A_STUDY_ON_BARRIERS_TO_ADOPTION_OF_E-_VEHICLE
https://www.researchgate.net/publication/379699003_A_STUDY_ON_BARRIERS_TO_ADOPTION_OF_E-_VEHICLE
https://www.worldbank.org/

