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Abstract - The report outlines strategies to boost tourism and
highlight heritage sites in Lucknow, under the South-Central
Railway (SCR) zones. It showcases the city’s rich cultural
legacy and key landmarks like Bara Imambara, Chhota
Imambara, Rumi Darwaza, and the British Residency.
Emphasizing the role of railways, the report suggests enhancing
connectivity, infrastructure, and visitor experience through
curated travel packages and stakeholder collaboration.

Recommendations include upgrading railway station facilities,
digital services, promoting heritage circuits, cultural events,
sustainable tourism, and digital marketing. The goal is to
establish Lucknow as a key heritage tourism destination while
preserving its historical identity.

Key Words: Tourism, Heritage sites, Heritage circuit.

1.INTRODUCTION

Tourism is a vital component of human life, contributing not
only to leisure and cultural exchange but also to economic
development and international understanding. It encompasses
the movement of temporary visitors or travelers from one region
or country to another for various purposes, including recreation,
exploration, and business. In today’s globalized world, the
tourism industry has gained even more importance, emerging as
a significant driver of economic growth, employment, and
cultural diplomacy.

India, in particular, stands out as a diverse and historically rich
nation that offers a wide array of attractions to tourists. From
ancient forts and palaces to iconic monuments like the Taj
Mahal, and from spiritual destinations to breathtaking natural
landscapes, the country presents countless opportunities for
exploration. These unique features have enabled India to
become a major player in the global tourism sector.

Since the year 2000, India has witnessed substantial growth in
tourism, with a consistent increase in the number of
international tourists visiting the country. This influx has not
only contributed to greater cultural exchange but has also
significantly boosted the national economy through foreign
exchange earnings. The tourism industry has created numerous
direct and indirect employment opportunities, supporting a wide
range of related sectors such as hospitality, transportation,
handicrafts, and local businesses.

Our research primarily focuses on evaluating the performance
and overall health of India’s travel and tourism industry. This
includes analyzing trends in tourist arrivals, revenue generation,
and the quality of infrastructure and services offered to travelers.

Additionally, we have examined the causal relationship between
the growth of the tourism sector and the broader development of
the Indian economy. Evidence suggests that a thriving tourism
industry has a multiplier effect, stimulating investments and
enhancing the quality of life in many regions.

Types Of Tourism

Mainly there are two types of tourism:

Tangible Tourism: Tangible tourism products are
physical items that tourists can see and touch

Intangible Tourism: An intangible tourism product is
a non-physical offering that provides a unique experience for
tourists.

1.1 TOURISM IN UTTAR PRADESH

Uttar Pradesh is already recognized globally as a popular travel
destination, attracting the highest number of both domestic and
international tourists each year. In 2019, the state set a new
record by welcoming 47 lakh visitors, securing the top position
for domestic tourist arrivals and ranking third in international
tourist arrivals. The tourism industry plays a vital role in
boosting Uttar Pradesh’s economy. The proposed policy aims to
enhance existing infrastructure, promote further development,
generate employment and revenue, and increase the availability
of hotel accommodations to meet the growing demand from
visitors.

Tourists in Uttar Pradesh encounter several challenges that
hinder their travel experience. These include:

Poor infrastructure, such as inadequate road and rail
connectivity to key destinations.

Limited hotel accommodations and a shortage of
skilled hospitality workers.

Substandard food outlets with hygiene issues and lack
of quality dining options.

Unclean public restrooms and poor maintenance of
tourist attractions, especially religious and heritage
sites.

Dirty surroundings, ineffective waste management,
and poor upkeep of national parks and museums.
Lack of engaging activities at important sites and
absence of safety measures for visitors.

Shortage of certified guides, low promotional efforts,
and inadequate tourist reception centers.

Insufficient healthcare facilities at tourist locations.
These issues highlight the need for improved
infrastructure, better management, and enhanced
services to make Uttar Pradesh more tourist-friendly.

1.2 FACTORS INFLUENCING TOURISM
Accommodation And Catering
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. Shopping Markets

. Transportation

. Cultural Significance

. Heritage

. Cultural Significance

2. LITERAUTURE REVIEW

2.1 1 UTTAR PRADESH TOURISM POLICY 2022

Other ministries, representatives from various stakeholders,
including travel and hospitality associations, and recent
advancements in the sector were consulted in the creation of the
new policy. The policy's main concerns are interdepartmental
coordination with departments like Revenue, Urban
Development and Housing, and Local Self-Government;
incentives for tourist destinations, like Uttar Pradesh's Focus
Tourist Destinations; and ease of implementation through a
policy implementation committee and district promotion
council.

2.2 UTTAR PRADESH'S UNIQUENESS AND FUTURE

Uttar Pradesh, the fourth-largest state in India, spans
approximately 240,900 square kilometers and is home to over
199 million people. The state is a vibrant hub for tourism,
offering arich blend of cultural, spiritual, historical, and natural
attractions. It is home to the world-renowned Taj Mahal in
Agra—one of the Seven Wonders of the World—and to several
deeply revered pilgrimage sites such as Ayodhya, the birthplace
of Lord Ram; Varanasi (also known as Kashi or Benaras), one
of the world’s oldest living cities; and Braj, which encompasses
Mathura, Vrindavan, and Goverdhan, the land of Lord Krishna.

Uttar Pradesh also holds immense religious significance for
Hindus, with sacred sites including the Triveni Sangam in
Prayagraj (Allahabad), where the Ganga, Yamuna, and
Saraswati rivers meet; and the Shaktipeeth of Goddess Durga
in Vindhyachal, revered as Vindhyavasini Maa. Moreover, the
state plays a vital role in Buddhist heritage, housing important
locations associated with the life of Lord Gautam Buddha—
such as Kapilvastu, the ancient capital of the Sakya clan;
Sarnath, one of the four holiest Buddhist sites; Shravasti,
known for its ancient ruins; Kaushambi, famous for its fertile
soil and historical ties; Sankisa, where Buddha is said to have
descended from heaven; and Kushinagar, where he attained
Mahaparinirvana.

Nature lovers can explore the diverse landscapes of the Terai
region, home to the Pilibhit Tiger Reserve and Dudhwa
National Park, which boast an array of unique flora and fauna.
Dudhwa is among the few places in India where one can spot
the majestic Bengal tiger and the rare one-horned rhinoceros,
as well as all five native deer species: swamp deer, sambar, hog
deer, spotted deer, and barking deer.

Tourism in the state has been further enhanced through
initiatives like the Uttar Pradesh Heritage Arc, connecting the
culturally rich cities of Varanasi, Agra, and Lucknow. This
initiative encapsulates the state’s spiritual, traditional, and
historical essence, aiming to expand its tourism potential.
Notable circuits promoted by the state include the Pilgrimage
& Buddhist Circuit (covering destinations such as Kashi,
Sangam, Mathura-Vrindavan, Vindhyachal, and Ayodhya), the

Sufi Trail (Deva Sharif-Lucknow), the Taj Nature Walk, the
Agra Heritage Trail, and the Rhino & Tiger Circuit in Dudhwa.
Beyond its tourist destinations, Uttar Pradesh is a land of rich
culinary heritage. The state's iconic Awadhi cuisine, known for
its slow-cooked dishes prepared using the traditional dum
pukht method, is a culinary delight. Complementing this
gastronomic richness is a wide array of traditional crafts,
textiles, music, theatre, dance, and folk art that further enhance
the cultural experience for travelers.

2.3 Time Frame for Operations

This program will go into effect on November 23, 2022, and it
will last for five years or until it is replaced. The units under
Uttar Pradesh Tourism Policy 2022 will include

e  Within the permitted boundaries of expansion under
this policy, tourist units that have previously benefited
from the 2016 and 2018 tourism policies will continue
to receive advantages.

e According to the regulations, tourism establishments
that were constructed, are in the process of being
constructed, or are not yet operational but are
registered under the Tourism Policy 2018 and begin
commercial operations during the Tourism Policy
2022 operating period will be qualified to receive the
benefits allowed by this policy.

e This policy will grant advantages to heritage
buildings, palaces, forts, and other historic, classified
structures built before to February 1, 2016, that have
been adaptively reused into tourist attractions.
Following inspection and  assessment, the
Departmental Screening Committee will determine
eligibility for offering these units financial incentives
or subsidies.

e All qualified tourist units registered under tourist
Policy 2022 will have their final approval of a Special
Category Building approved by the State level Special
Tourism Committee.

2.4 THEMATIC SECTOR

In order to promote specialized tourist themes throughout the
State and draw in investments and job creation, the Department
will identify and develop themed regions throughout Uttar
Pradesh.

241 HERITAGE, ART & CULTURE

Uttar Pradesh's rich culture and tradition play a pivotal role in
strengthening its position as a prominent tourism destination
both locally and globally. To further develop this potential, the
Tourism Department will collaborate with the Archaeological
Survey of India (ASI), the state Archaeology Department,
conservation architects, and national and international heritage
organizations to restore and enhance several underdeveloped
tourism sites across the state. A Joint Committee will focus on
formulating proposals to seek the designation of additional sites
of national importance under UNESCO and other world
heritage programs. Efforts will also be made to identify
significant locations, particularly in Bundelkhand, that can be
adaptively reused for tourism purposes. In order to preserve and
promote Uttar Pradesh’s culture and heritage, the Tourism
Department will work closely with various departments,
including Information and Public Relations, Archaeology and
Museums, Forest, and the Uttar Pradesh Handicrafts
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Development and Marketing Corporation. Through targeted
marketing and promotional initiatives, the Department will also
raise global awareness of major events such as the Kumbh
Mela, Buddhist Conclave, Yoga Conclave, and other large
festivities, with an aim to include them as intangible cultural
heritage of global significance.

2.4.2 SPIRITUAL/ RELIGIOUS TOURISM

Uttar Pradesh aims to offer a smooth, serene, and spiritual
experience for travelers exploring its religious and cultural
heritage. The state will assess demand and supply for key
religious circuits—Ramayana, Buddhist, Krishna, and Sufi—to
improve civic amenities. It also plans to integrate these circuits
with national and international religious travel routes, enhance
accommodation options across all budgets, and promote tour
packages to expand pilgrimage tourism and strengthen its
market presence.

2.4.3 ECO, NATURE & WILDLIFE

Uttar Pradesh plans to leverage its dense forests and natural
resources through sustainable and ethical ecotourism
initiatives. The Eco-Tourism Board will work under an existing
MoU to develop and promote ecotourism sites with strategic
planning. Emphasis will be placed on eco-friendly
infrastructure, conservation, and responsible tourism. All
projects must strictly adhere to environmental laws, including
the Wildlife (Protection) Act of 1972, the Forest (Conservation)
Act of 1980, and other relevant government directives.

2.4.4 WELLNESS AND MEDICAL TOURISM

In addition to being a popular destination for spiritual tourism,
the state is also a good place for wellness tourism. To attract
national and worldwide attention, yoga, Ayurveda, and other
wellness practices will be highlighted and promoted as methods
for improving one's lifestyle.

e Inareas of Uttar Pradesh that have historically placed
a strong focus on spiritualism, such as Sarnath,
Shravasti, Kapilvastu, Varanasi (along the Ganga
River), and Mathura (Vrindavan), the state will seek
to combine wellness with spiritual tourism.

e To increase visitation and establish Uttar Pradesh as a
wellness travel destination, an annual International
Yoga Conclave would be held.

e The Department will support the establishment of
wellness  facilities in environmentally friendly
locations that will draw visitors and offer experiencing
travel.

e The department would develop a focused marketing
and promotion strategy and identify prospective
nations travelling to Uttar Pradesh for medical
tourism.

e In order to draw more travellers for medical
operations in addition to spiritual, yoga, and ayurvedic
therapies, it is necessary to support the development
of an ecosystem of facilitators and tourism service
providers in the medical tourism sector.

245 MEETING, INCENTIVE, CONFERENCES &
EXHIBITIONS (MICE)

MICE is a growing segment of the tourism sector and
overtaking the traditional business trips segment shall bring in
high-spending tourists to boost the local economy.

e To establish Uttar Pradesh as a desirable travel and
business destination, appropriate sites, such as Agra
and Ghaziabad, for the establishment of cutting-edge
conventional centres backed by an events ecology
would be found.

e A special focus will be on bringing multilateral
meetings, mega expositions, and events to the state
across industries at both the national and international
levels.

e To improve the feasibility of MICE projects, the
department will assist entrepreneurs in working with
State hotel and transportation groups. In addition to
MICE events, tour operators and travel agencies are
encouraged to advertise personalised travel tours and
packages as leisure activities before or after the event.

2.4.6 RURAL/ VILLAGE/TRIBAL BASED TOURISM
Initiatives for rural tourism would concentrate on providing
housing and boarding while enabling visitors to engage fully in
rural environments. In order to support producers, preserve
craft, and provide tourists with an unusual experience, villages
with a core strength in handlooms, handicrafts, etc., might be
built.

Village tourism hubs will be established within short driving
distances of major inbound tourist arrival points such as Agra,
Varanasi, Lucknow, Ayodhya, and Prayagraj. The Department
will identify stakeholders involved in rural tourism, including
accommodation providers like hotels, B&BS, farm stay
owners, and tourist guides. Efforts will be made to identify and
develop rural tourism clusters, aiming to create 75 model
themed tourism villages across the state. These initiatives will
also promote local entrepreneurship to generate employment in
remote areas and provide additional income opportunities for
low-income groups.

2.4.7 YOUTH (YUVA) TOURISM

Youth tourism clubs have been identified as a key initiative to
foster responsible and sustainable tourism in the state, with the
goal of cultivating a deeper appreciation of Uttar Pradesh’s, and
by extension, India’s rich culture and heritage among young
people. To achieve this, the Department will actively engage
with schools and colleges to organize educational, recreational,
and awareness-driven trips across various destinations in the
state. These experiences will not only promote tourism but also
instill a sense of pride and responsibility towards cultural
preservation and environmental sustainability. Additionally,
youth wings and organizations will be encouraged to
participate in and support these tourism clubs, further
strengthening the role of young individuals in promoting and
practicing responsible tourism throughout the region.

2.4.8 WELLNESS AND MEDICAL TOURISM

In addition to being a popular destination for spiritual tourism,

the state is also a good place for wellness tourism. To attract

national and worldwide attention, yoga, Ayurveda, and other

wellness practices will be highlighted and promoted as methods

for improving one's lifestyle.

e Inareas of Uttar Pradesh that have historically placed

a strong focus on spiritualism, such as Sarnath,
Shravasti, Kapilvastu, Varanasi (along the Ganga
River), and Mathura (Vrindavan), the state will seek
to combine wellness with spiritual tourism.
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e To increase visitation and establish Uttar Pradesh as a
wellness travel destination, an annual International
Yoga Conclave would be held.

e The Department will support the establishment of
wellness facilities in environmentally friendly
locations that will draw visitors and offer experiencing
travel.

e The department would develop a focused marketing
and promotion strategy and identify prospective
nations travelling to Uttar Pradesh for medical
tourism.

e In order to draw more travellers for medical
operations in addition to spiritual, yoga, and ayurvedic
therapies, it is necessary to support the development
of an ecosystem of facilitators and tourism service
providers in the medical tourism sector.

2.4.9 ADVENTURE TOURISM

Uttar Pradesh’s unique topography offers a distinctive
adventure tourism potential, especially in regions such as
Bundelkhand, Sonbhadra, Chitrakoot, and Ramgarh Tal, which
are well-suited for the development of adventure tourism.
These areas will be identified as potential adventure hubs and
developed into camping and trail sites, offering activities such
as ziplining, ropewalks, trekking, rock climbing, and cave
exploration. The Department will focus on promoting these
regions by organizing and inviting adventure tourism activities,
attracting visitors to these adventure-rich locations. To ensure
the safety and quality of these experiences, an Adventure
Tourism Board will be established to oversee the development
of innovative tourist products, as well as to guarantee safety and
accreditation standards. Additionally, the Department will
encourage and support renowned international adventure
tourism providers to set up operations in these scenic locations,
further enhancing the state’s appeal as a premier adventure
tourism destination.

25 MEGA CIRCUITS AND ENHANCEMENT OF
PRESENT OFFERINGS

Ramayana Circuit

Krishna / Braj Circuit
Buddhist Circuit

Mahabharata Circuit

Shakti Peeth Circuit
Adhyatmik Circuit

Sufi / Kabir Circuit

Jain Circuit

Bundelkhand Circuit

Wildlife & Eco Tourism circuit
Craft Circuit

Swatantrata Sangram Circuit

2.6 GUIDING PRINCIPLES

The guiding principles of this policy and the intervention
strategy for the policy period are Suchna (Awareness), Swagat
(Welcome), Suvidha (Amenities), Suraksha (Safety),
Swachthta (Cleanliness), Sanrachna (Infrastructure), and
Sahyog (Support).

How do we welcome our
guests, ease of entry?

'CCCCCCe

Adequacy of information and
awareness

Private Sector
involvement for overall
growth & Job creation

Adequacy & Quality of &
facilities Hyglene at tourist places

Table -1: ANNUAL FOOTFALL

S.No State Tourist in Tourist in Tourist in Growth rate
2019 2020 2021

1 Varanasi 6447775 876303 3075913 18.02%

2 Agra 81492229 13482722 37133150 17.56%

3 Lucknow 27894322 4977528 10916240 14.85%

4 Prayagraj 288763780 33546407 97478535 13.24%

5 Mathura 8240400 1364135 14492535 7.95%

S.No State Foreign Foreign tourist Foreign Growth rate
Tourist in in 2020 tourist in
2019 2021

1 Varanasi 350000 106189 2566 66.02%

2 Agra 890932 44737 317913600 45.56%

3 Lucknow 109491 27614 1100 35.85%

4 Prayagtaj 1196359 72317 206 65.24%

5 Mathura 29435 6837 57 25.95%

2.7 MISSION

e Leverage the state's tourism potential by bringing in
world-class travellers and innovative experiential
tourism options to provide the greatest possible travel
experience.

e To promote and maintain private sector involvement,
create  a business-friendly atmosphere  with
investment-friendly procedures and regulations.

e To draw in more tourists, market and promote new
tourism events, goods, and the state's lesser-known
travel locations internationally.

e Engage in capacity building and skill development
tailored to the tourist industry, which will result in
meaningful employment or self-employment,
particularly for locals.

2.8 OBJECTIVES
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Uttar Pradesh is focused on creating Focus Tourist Destinations
(FTDs) to encourage travel to lesser-known locations across the
state. This initiative aims to expand the state's theme sectors,
attracting investment and creating job opportunities. The state
plans to collaborate with both governmental and private sector
entities to establish a world-class ecosystem centered on
tourism. A holistic approach will be taken to ensure the growth
of the tourism ecosystem, supporting short-, medium-, and
long-term goals set by the government. Efforts will also focus
on improving tourism offerings and infrastructure across key
circuits to enhance the quality and scope of inbound visitors.
Priority will be given to creating flagship destinations that can
serve as major attractions, stimulating growth throughout
various planning regions and divisions. Specialized tourism
products will be developed, such as identifying rural unique
selling points (USPs) to promote niche tourism in Uttar
Pradesh's heartlands. Additionally, consumer intelligence data
from various tourist touchpoints, including websites,
applications, and social media, will be leveraged to tailor
services and responses to tourism demands. New tourism-
related experiences, such as adventure sports, water sports, and
caravan tourism, will be introduced at lesser-known
destinations. Uttar Pradesh is committed to promoting specific
areas as key tourist hotspots, with carefully planned
destinations designed to offer visitors a comprehensive end-to-
end experience, ensuring all client interactions are efficiently
managed.

2.9 TARGETS

e A popular domestic travel destination with the goal of
leading the world in international visitor arrivals

e Draw in INR 20,000 crore in investments

e Add one million new employment to the tourist and
hospitality industry

e Encourage Mega Project investments, particularly in
underdeveloped tourism zones with significant
potential, to achieve sectorial growth of 10% p.a. and
a 15% participation in GSDP.

e Enhance Uttar Pradesh's reputation as a safe travel
destination that offers immersive experiences.

Focus Tourist Destinations (FTDs)

e The goal of Uttar Pradesh is to promote and market
certain areas as the state's top tourist destinations. In
order to give visitors a comprehensive end-to-end
experience at the tourist destination, destination
development in these areas would involve well
planned and defined touristic zones with all consumer
touch points handled in an efficient manner.

e The Department will periodically announce a list of
Focus Tourism Destinations (FTDs) for development
that will be given priority in order to give visitors a
comprehensive and integrated experience.

e In order to guarantee that visitors have an
unforgettable experience, the Department will oversee
the construction and upkeep of tourism infrastructure
facilities, such as restrooms, parking lots, road
signage, information kiosks, cleanliness, waste
management systems, last-mile connectivity, and
other public services and amenities.

e "Destination Management Organisations” should be
established by the Department. This would be a
decentralised method of running and overseeing these
designated destination developments, including local
and regional stakeholders and communities in asset
management.

3. METHODOLOGY

In order to successfully promote tourism and increase
economic advantages, this technique combines research,
strategic planning, marketing, product creation, sustainability,
and capacity building. Communities may use tourism as a
potent engine of economic growth while protecting their
natural and cultural assets by including stakeholders and taking
a comprehensive strategy.

The study uses primary and secondary data, interviews, and
discussions with tourism officials, tour operators, hotel staff,
and home stay staff to analyses the distribution of tourists based
on income, age, education, and marital status, relying on
provisional estimates from various sources. This is the process
how it is done:

e Topic Selection: First, the topic must be finalized on
what topic you are going to do.

o Identification of problems: Then we must understand
that why there is a need of this research. Because the
need of the study you know is very important other
wide it will become a waste.

e Aimsand objectives: After all this is done the aim and
objective of the study has to be finalized because they
are the main part on which the study is done.

e Information collection: Then all the information is
collected on basis of the aim and objective.

3.1 DATA COLLECTION

After all the things are finalized then we go on the collection of
data. The collection of data is in the two forms.
3.1.1PRIMARY DATA

Field survey, Residents review

. Discussion with officials

3.1.2SECONDARY DATA

. Collecting relevant maps drawings figures graphs
tables from Govt/Non-Govt.

. Discussion with officials

4. CASE STUDY

41 THE ANDAMAN AND NICOBAR ISLANDS -
TOURISM CIRCUIT AND ECONOMIC BOOST

The Andaman and Nicobar Islands is an archipelago located in
the Bay of Bengal, were once considered a remote, inaccessible
region with limited economic activities.

The economy largely depended on the public sector,
agriculture, and fishing.

In the early 2000s, the Indian government recognized the
untapped potential of the islands for tourism, given their
pristine beaches, coral reefs, and rich biodiversity.

This led to the development of a tourism circuit aimed at
boosting the local economy.
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4.1.1 KEY INITIATIVES INCLUDED:

e Infrastructure Development: The construction of
modern infrastructure such as roads, airports, and
ports, as well as the establishment of tourist facilities,
hotels, and resorts. The Veer Savarkar International
Airport in Port Blair was upgraded to handle more
flights and tourists.

e Promotion of Eco-Tourism: The government
emphasized eco-friendly tourism practices, including
the development of nature trails, eco-resorts, and
water sports activities, while protecting the islands’
biodiversity.

e Involvement of Local Communities: Efforts were
made to involve local tribes and communities in
tourism activities, such as guiding tourists, selling
handicrafts, and offering cultural experiences. This
helped ensure that the economic benefits were
distributed to the local people.

e Marketing and Promotion: The region was marketed
as a "paradise” for beach lovers, adventure seekers,
and nature enthusiasts. Campaigns highlighted the
islands’ rich marine life, beaches like Radhanagar
Beach on Havelock Island, and the unique culture of
indigenous tribes.

e Sustainable Practices: To maintain the ecological
balance, regulations were enforced to limit the number
of tourists in sensitive areas, ensuring that the islands’
ecosystems remained intact. This also helped promote
the islands as an eco-tourism destination.

4.1.2 ECONOMIC IMPACT

Tourism Revenue Growth: The number of domestic and
international tourists visiting the Andaman and Nicobar
Islands increased significantly. From approximately 1.5
million visitors in 2008, the figure grew to over 3 million
by 2023. This influx of tourists contributed to increased
revenue for the region.

e Job Creation: The tourism sector created
thousands of direct and indirect jobs. This
included employment in hotels, resorts,
restaurants, tour agencies, transport services, and
the construction sector. Additionally, local
fishermen and artisans saw a rise in income
through the sale of products and services to
tourists.

e Development of Supporting Industries: Tourism
helped stimulate other sectors, including retail,
agriculture, and transport. Local farmers started

to produce fruits and vegetables to meet the
demands of the growing hospitality industry.
Moreover, the demand for seafood and traditional
crafts increased, benefiting local artisans.

e Regional Growth: The tourism circuit also helped
improve the overall quality of life in the region.
Education and healthcare infrastructure were
enhanced due to the inflow of tourism revenue,
which enabled the government to invest in public
services.

e Attracting Investments: The success of the
tourism  circuit  attracted private  sector
investments in hotels, resorts, and other leisure
facilities. International hotel chains and local
entrepreneurs opened up new properties,
increasing the number of tourist accommodations
and services.

e  Cultural Preservation: While promoting tourism,
the government and local authorities also placed
emphasis on preserving the cultural heritage of
indigenous tribes. Efforts were made to ensure
that tourism did not disrupt the traditional way of
life of these communities, thereby maintaining a
balance between development and preservation.

4.1.3 CHALLENGES AND SUSTAINABLE FUTURE
»  Environmental impact of tourism

»  Overcrowding in certain areas

*  Need for better waste management.

The government and local agencies have been working
towards implementing more sustainable tourism practices,
ensuring that the islands remain ecologically viable while
continuing to benefit from tourism.

To further improve the sustainability of the tourism sector,
there has been an ongoing focus on promoting low-impact
activities, such as:

Snorkeling and scuba diving which have minimal impact
on the environment.

Moreover, new tourism products like cultural tourism and
wellness tourism are being developed to extend the tourist
season and diversify offerings.

4.2 GOLDEN TRIANGLE TOURISM CIRCUIT:
DELHI, AGRA, JAIPUR

The Golden Triangle is one of the most popular and well-
established tourist routes in India, connecting three of the
country’s most vibrant and culturally significant cities:
Delhi, Agra, and Jaipur. This route is favored by tourists,
both domestic and international, for its rich historical and
cultural heritage, with many of India’s iconic landmarks
situated along the circuit.

4.2.1 OVERVIEW OF THE GOLDEN TRIANGLE

*  Route: Delhi — Agra — Jaipur — Delhi (typically in
a loop)

« Distance: Approximately 720 kilometers (450 miles)

© 2025, ISJEM (All Rights Reserved) | www.isjem.com

| Page 6



J St |
l.f' o 2

3 N
YIsIEM {’, International Scientific Journal of Engineering and Management (ISJEM)

Yo Volume: 04 Issue: 04 | April - 2025

liiﬂiili!i!..
v X -

ISSN: 2583-6129
DOI: 10.55041/ISJEM03067

An International Scholarly || Multidisciplinary || Open Access || Indexing in all major Database & Metadata

»  Duration: 5-7 days

Main Attractions:

»  Delhi: Red Fort, India Gate, Qutub Minar, Humayun's
Tomb, Lotus Temple, and Jama Masjid

« Agra: Taj Mahal, Agra Fort, Fatehpur Sikri

« Jaipur: Amber Fort, Hawa Mahal, City Palace, Jantar
Mantar, Jal Mahal, and the Pink City itself

4.2.2 HISTORICAL OF ALL THE THREE DISTRICT
The Golden Triangle is not just a geographical route but also a
cultural pathway that showcases India's deep historical roots.
The cities have seen the rise and fall of multiple empires,
especially during the Mughal period (16th-18th centuries) and
later, the Rajput rulers in Rajasthan. The monuments along the
route reflect the grandeur and architectural splendor of these
different eras.

o Delhi: Delhi has been the capital of several empires
and has seen its fair share of political changes and
transformations. It houses landmarks from the
Mughal, British colonial, and post-independence
periods.

e Agra: Agra, once the seat of the Mughal Empire, is
home to the world-famous Taj Mahal, built by
Emperor Shah Jahan in memory of his wife Mumtaz
Mabhal. The city’s other notable Mughal structures
include the Agra Fort and Fatehpur Sikri, which was
briefly the capital of the Mughal Empire.

e Jaipur: The capital of Rajasthan, Jaipur, is known for
its majestic forts, palaces, and vibrant culture. As the
center of the Rajput rulers, Jaipur’s architecture
reflects a fusion of Hindu, Mughal, and colonial
styles.

A. Delhi

Delhi, the capital of India, serves as a major arrival
destination for both foreign and domestic tourists and holds a
prominent position among the top tourist destinations in the
country. According to the India Tourism Statistics at a
Glance-2020, approximately 30.74 lakh foreign tourists,
accounting for 28.12% of the total Foreign Tourist Arrivals
(FTAS) in India, visited Delhi in 2019. The number of
domestic tourists has also been steadily increasing, with the
majority—around 95%—visiting the city for holidaying,
leisure, and recreation purposes. Most of these tourists chose
to stay in hotels and guest houses, followed by
accommodations with friends and relatives. This trend
highlights the significant potential of tourism in Delhi as a
major contributor to employment generation and economic
growth, positioning the sector as a vital driver of development
in the region.

Year Domestic Foreign Total
2023 10689741 458792 11148533

Heritage Site, the Taj Mahal stands as a timeless symbol of
love and architectural brilliance. Its grand structure, set
against the backdrop of a tranquil garden, leaves a lasting
impression on all who visit. While not every international
traveler to India includes Agra in their itinerary, the Taj Mahal
remains the primary reason many foreign tourists are drawn to
the city. Each year, over eight million Indian and international
tourists visit Agra, making it a vital hub for cultural tourism in
India.

Year
2023

Domestic

10393100

| Foreign

1098799

Total
105030099

2022

10010849

378635

10389484

2021
2020

37133150
13482722

| 37306

516058

37170456
13998780

445

81492229

2050659

8354888

Source: India Tourism Statics (2022)

C. Jaipur
Jaipur, a key part of India's famed Golden Triangle, is one of
the country’s most popular tourist destinations, known for its
rich heritage, vibrant culture, and architectural marvels. Over
the years, the city has earned humerous accolades, including
being ranked the seventh-best place to visit in Asia in the
2008 Conde Nast Traveler Readers’ Choice Survey and the
top Indian destination of the year in TripAdvisor’s 2015
Traveler's Choice Awards. In 2012, the Presidential Suite at
the Raj Palace Hotel in Jaipur was listed as the second most
expensive hotel suite in the world by CNN, with a nightly rate
of $45,000. Jaipur was also ranked eighth in “The Top 15
Cities in Asia,” further highlighting its global appeal. The city
is home to significant cultural landmarks such as the Jawahar
Kala Kendra, founded by renowned architect Charles Correa
and Ravindra Manch, and the Government Central Museum,
which houses a vast collection of artworks and antiques that

showcase the region’s historical richness.

2022

10010849

378635

10389484

2021

10642477

100178

10742655

12020
445

9583671
91491359

681230
305478

10264901
91796837

Source: India Tourism Statics (2022)

B. Agra

Agra is one of the world's most renowned heritage travel
destinations, attracting millions of visitors each year,
primarily due to the iconic Taj Mahal. Recognized as one of
the Seven Wonders of the World and a UNESCO World

Year Domestic Foreign Total
2023 20122184 872887 20995071
2022 3372924 159210 3532134
2021 992014 | 14717 1006731
2020 614514 180358 794872
445 1727695 646402 2374097
Source: India Tourism Statics (2022)
423TOURISM  IMPACT AND  ECONOMIC

SIGNIFICANCE

The Golden Triangle attracts millions of tourists annually,
significantly contributing to the Indian tourism sector. The
three cities receive a large proportion of the nation’s
international tourists, who typically seek an introduction to
India’s historical and cultural diversity.

Economic Benefits:

e Revenue from Tourism: The route generates
substantial revenue through direct spending in hotels,
transportation, restaurants, entrance fees to
monuments, and local handicraft purchases.

o Employment: Tourism-related jobs, such as guides,
drivers, hotel staff, and artisans, are prevalent, and
many local economies depend heavily on the influx of
tourists.

e Infrastructure Development: The popularity of the
Golden Triangle has led to better transportation
infrastructure, such as the Delhi-Agra Yamuna
Expressway, modern airports, and high-speed rail
links between the cities.

Cultural Exchange: The Golden Triangle plays a crucial role
in promoting cultural exchange, not only within India but also
between India and other countries. It serves as a gateway for
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international tourists to experience the country’s rich heritage,
while also introducing local artisans and cultural traditions to a
global audience.

Environmental Considerations: While tourism provides
significant economic benefits, it also poses environmental
challenges such as waste management, pollution, and strain on
local resources (water, power). Sustainable tourism practices
are increasingly being emphasized to mitigate negative
impacts, particularly in iconic sites like the Taj Mahal.

Environmental Considerations: While tourism provides
significant economic benefits, it also poses environmental
challenges such as waste management, pollution, and strain on
local resources (water, power). Sustainable tourism practices
are increasingly being emphasized to mitigate negative
impacts, particularly in iconic sites like the Taj Mahal.

4.2.4 IMPACT OF TOURISM

While the Golden Triangle has flourished as a tourism circuit,
it faces several challenges, both in terms of sustainability and
visitor management.

e Overcrowding: Major tourist destinations, especially
the Taj Mahal and Jaipur’s Amber Fort, are often
overcrowded, leading to long queues, congestion, and
diminished visitor experience.

e Pollution and Preservation of Monuments: Air
pollution, particularly in Delhi, poses a risk to the
preservation of delicate historical monuments. The
Taj Mahal, for instance, has been affected by
environmental factors like air pollution and the
yellowing of its white marble.

e Cultural and Environmental Sustainability: Balancing
tourism with the preservation of heritage sites is an
ongoing challenge. Sustainable tourism practices,
including limiting tourist numbers, responsible waste
management, and promoting eco-friendly
transportation, are becoming increasingly important.

e Infrastructure Strain: With the increasing influx of
tourists, there is often a strain on local infrastructure,
including traffic congestion, waste disposal, and
utilities. Efforts are being made to modernize and
expand infrastructure to meet growing demands, but
this remains a work in progress.

4.2.5 TOURISM STRATEGIES AND INITIATIVES
Several initiatives have been taken to improve the tourism
experience and mitigate the challenges faced by the Golden
Triangle circuit.

e Introduction of the India Tourism Development
Corporation (ITDC) Initiatives: The ITDC has
focused on promoting heritage tourism, enhancing
facilities at key sites, and ensuring better coordination
between tourism agencies.

e Digital Transformation: The use of technology for
ticketing, guided tours, and information dissemination
has become widespread. The introduction of online
booking systems for monuments and the promotion of
digital apps for tourists help streamline the
experience.

e Sustainability Efforts: In response to growing
concerns over environmental sustainability, some
initiatives include the reduction of plastic waste,

promotion of green energy solutions, and air-quality
monitoring systems, especially in Delhi and Agra.

e Local Communities and Responsible Tourism:
Programs that involve local communities in tourism—
such as artisan tours, village experiences, and the
promotion of handicrafts—have been encouraged to
ensure that the economic benefits of tourism are
distributed more equitably.

5. CONCLUSIONS

The online variety of the dimensions will be offered in LNCS
Promoting sustainable tourism remains a vital objective,
achieved through the development of policy frameworks,
awareness campaigns, capacity-building efforts, community
participation, and the implementation of best practices. Direct
goals of sustainable tourism should include poverty eradication
and the encouragement of sustainable production and
consumption  patterns.  Achieving broader, long-term
development in this sector will require a thoughtful and
balanced approach, along with a major strategic shift across the
entire travel and tourism industry. However, this
transformation is both necessary and worthy of the full support
of all stakeholders involved in and impacted by the sector.

e In Uttar Pradesh there are lot of tourist destination but
there are also that type of tourist destination which
have a lot of potential through which we can attract a
tourist very easily which can help in the development
of that area.

e  Afterreading the literature study, government is doing
a lot of programs and develop a lot of schemes to
increase the tourism in Uttar Pradesh.

e The circuit which government has developed to
increase the tourism that will also help in development
of that area and also help in increasing the economy
and employment.

e We also understand that if there is no tourism in any
area but we want to develop our area as a tourism hub
we can develop anything related to tourism in that way
that it looks unique that can also help in the increase
of the economy of that area.

e We can also develop the city by making the circuit of
tourism that will connect the city directly from one to
another

e The city must have a tourist hub that help to attract the
tourist easily it may be of any type.

e Tourism has increased language skills of locals.

e Tourism has helped to conserve the heritage
monuments and buildings.

e Traditional handmade products can give employment
to the rural area that help them reaching village to
village and recognition from local to global.
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