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Abstract 

Social media is a big part of life moment. This paper looks at how good social media is for marketing. A check 

was done with 50 people to see how they reply to brand posts and if it makes them buy goods. The results show 

that social media marketing is truly effective if done in the right way. 
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These days, social media is commodity utmost people use every day. We use it to talk to buddies, watch funny 

Social Media Marketing Effectiveness vids, and indeed check out new products. Brands also know this, and 

that's why they post goods on Instagram, Facebook, and YouTube to catch our attention. They are n't just trying 

to sell goods- they want to make a connection with people. 

This design is about checking if this kind of marketing really works. Does it make people notice 

brands? Do people buy goods because they saw it on social media? Is this type of marketing better than normal 

announcements? To find answers, I asked 50 people some simple questions about how they use social media 

and how they feel about brand posts. The end is to see if social media marketing really affects what people 

suppose andbuy. 

 

2. Research Objectives 

1. To know how constantly people use social media. 

2. To see if they flash back brands they saw online. 

3. To find out if they bought anything because of social media. 

4. To understand what kind of happy people like utmost. 

 

3. Thesis 

H1 People know further about brands because of social media. 

H2 multitudinous people buy goods they saw on social media. 

H3 Short vids and influencer posts are more effective than simple prints. 

 

4. Research Methodology 

I used a simple check to get answers from 50 people. The check had a numerous easy questions about their social 

media habits, like what platforms they use, what kind of content they like, and if they ever bought commodity 

after seeing it online. The answers were collected and studied to find useful patterns. 

 

5. Data Analysis and Interpretation 

also's what I set up from the 50 people 

- 80 use social media every day. 

- 44 have bought commodity they saw online. 

Social Media Marketing Effectiveness 

-utmost people like vids and posts from influencers further than normal announcements. 

- Instagram and YouTube were the most accustomed platforms. 

This tells us that people are really seeing and replying to what brands post online. 
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6. Conclusion 

From this study, it's clear that social media is n't just for fun- it's also helping brands connect with people. 

People notice posts, trust reviews from influencers, and indeed buy goods because of what they saw online. 

So, brands should keep using social media in smart and simple ways to reach farther people and grow their 

business. 
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8. Annexure- check Questions 

- How constantly do you use social media? 

- What platform do you like the most? 

- Have you ever bought commodity you saw on social media? 

- What kind of content do you like- vids, prints, or influencer posts? 

- Do you trust influencers further than normal announcements? 


