A STUDY ON EFFECTIVENESS OF THE MARKETING STRATEGY FOR FOOD DELIVERY APPS THROUGH ZOMATO AND SWIGGY
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ABSTRACT- The purpose of this study on effectiveness of the marketing strategy helps us to understand the measures taken by the food delivery applications to satisfy the target customers through attractive marketing strategies in reference with the Zomato and swiggy. The study could provide appropriate information about the marketing strategy used by the food delivery apps.
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INTRODUCTION
Online food delivery system is a part of E-commerce. It is the process of ordering food through internet. In India online food ordering is growing day by day. Usually, a customer search for a favorite restaurant or type of dish and choose from the available items. Wide variety of food makes the user to buy online. Online food ordering system, user can give order at any place and pay cash on delivery.
Marketing is the process of performing market research, selling products and services to customers and promoting then via advertising to further enhance sales. Marketing a subject of study is now attracting increasing attention from firms, companies, institution and even countries. Marketing can be succeeded only by satisfying the consumers. With the marketing strategy as the focus of this activity, it can be concluded that marketing management is one off the major components	of	business management.
STATEMENT OF THE PROBLEM
Online food delivery services are increasing rapidly in India where there are many competitors and the best service provider gets a firm hold in the market. Due to widespread access to internet and e-commerce, online food ordering and delivery services has become popular and has been growing in recent years. There are many strategies adopted by these service providers to gain a competitive advantage over the rivals, it may in terms of offers, services, techniques, methods and innovative ways. The project is about the food delivery services for which there are many competitors. In this scenario it is a study on the effectiveness of marketing strategy for food delivery apps through Zomato and swiggy.
OBJECTIVES
1) A study on correspondence of services provided by Zomato and swiggy.
2) To understand the dominance of the marketing strategy used by the food delivery apps.
3) To recognize the fair mindset of marketing strategy followed by Zomato and swiggy.
SCOPE OF THE STUDY
Food delivery services have increased in recent years. It is important to know the marketing strategy of food delivery services and their needs and wants. The study is limited to analyzes the effectiveness of the marketing strategy of food delivery apps mainly between Zomato and Swiggy.
REVIEW OF LITERATURE
Gupta, Roy, Kumar, & Aro0ra, (2019). Most of the businesses nowadays are altering their traditional business strategies into online marketing to satisfy the stress and wishes of the consumers. it's shown that folks prefer food delivery apps which provides them offers and promotions. Consumers prefer easy accessibility to food delivery and lower prices and discounts. it's also found that the food misplaces or misuse during transit may be a major factor which affects the consumers
Beliya, et al., (2019). The local vendors are ready to connect with people through the delivery apps. consistent with the findings of the study, most of the people use online services to avail the offers and discounts available. Majority of the population comes between the age bracket of 18 to 30. the typical spending by a customer on these apps monthly is approx. 10% of their income. These apps should increase their reach to local vendors as they're preferred by the purchasers.
M P & Vivek, (2019). The research involves checking out the factors which influence the consumers to not switch from one food delivery provider to a different provider of online food delivery applications. The research helped to realize thorough information about various parameters of online food delivery application that the consumers expect. The factors that influence the purchasers to not switch from provider of online food delivery application are offers, web openness that availing the services. this is able to make the customer believe that they're vital to the corporate.
Zhao, Y. &Bacao, F., (2020). The satisfaction is very important element in consumer decision making process. Fast delivery, quality food, offers, discounts and trust are the main factors which are stimulating the customers decision on dining in the restaurant or order food through online delivery app.
Mohanapriya, A., Geetha, P., & Kumar, P.A., (2020). Another study found that rating or reviews were influencing the customer purchasing intension. Probability of purchase increases with higher rating.
Malhotra & Singh, (2020). The research helps find various strategies employed by major food delivery companies to market their business in India and therefore the effect caused by online food delivery apps on restaurant business. consistent with the study, food ordering through apps is growing but still many new start- ups did not survive within the competition and faced closure
Frederick D. et al (2021) conducted in the research paper studying the analyzing of the positioning strategy, marketing mix, and overall SWOC analysis of Zomato's business. The study examined that Zomato should also explore the rural regions, also providing virtual restaurant tours for enhancing the capabilities of the services provided. The study draws conclusions that the positioning strategies of Zomato are well-defined in capturing the market but on the other hand requires to develop more strategies for surviving in the market.
COMPANY PROFILE
ONLINE FOOD DELIVERY INDUSTRY
Online food delivery industry is a rapidly growing industry and in long run, the future of online good delivery services seams bright in India. The online food delivery service sector which has had its foothold in the recent years is rising out to be the most growing and popular markets all over the globe and in recent times the demand for this industry has taken a huge increase in the market. We can witness a lot of new food delivery startups and many restaurants which are keen about getting into this market where in there are able to a huge growth compared to other markets.
ZOMATO
Zomato is an eating place discovery and meals transport carrier that operates in extra than 500 towns throughout India. They listing eating places with certain descriptions, pics of the dishes on offer, evaluations from customers, in addition to touch information- making it smooth to locate any delicacies you crave in your meal. Zomato has an in depth and interactive menu, that's why they may be a favourite amongst Indian foodies. It has a huge form of eating places you may pick from, and it additionally gives the choice to reserve beforehand for pickup or transport. Zomato boasts extra than 95% of all on-line eating place evaluations and has been rated as certainly considered one among Forbes’ Top one hundred Start-ups 2017.
Founded in 2008, Zomato is an Indian aggregator and food delivery start up. It operates in 24 countries including India, Australia, and United states. Zomato provides information, menus and user reviews of restaurants and also reviews and ratings. The company also provides variety of services like online ordering, table reservation; etc. Zomato collects all required information from every restaurant and ensures their data is fresh. They have a vast number of food lovers and bloggers who share their own reviews and photos so the customers have all they need to make their preferred choice. The main aim is to maximize the business by targeting the hungry customers, for this they provide user friendly app base to make it easy to place an order. They provide lot of offers to attract the customers. Zomato has a huge customer base which is an added advantage. Zomato is a leading platform for restaurant search &amp, discovery, online food ordering, and restaurant table reservations. The company was founded by Deepender Goyal and Pankaj Chaddah and is headquartered in Gurgaon (officially Gurugram). Zomato has been a pioneer in food ordering and restaurant discovery in India, which has benefitted both restaurants and customers. Featuring a robust review system, Zomato allows foodies to find the best meals and restaurants in their neighborhood. A notable aspect about Zomato is that it is amongthe few companies that have gone global after starting operations in India. Zomato currently features more than 1 million restaurants globally on its platform. Recently, Zomato has bought the other food dealer Uber eats. It also has many investors and large funding.
SWIGGY
Swiggy is a web meal shipping carrier that gives a whole lot of variety. They’re the biggest in India and perform in extra than 500 towns at some stage in the country, including Delhi, Mumbai, Hyderabad, and Bangalore, amongst different towns. The corporation additionally has capabilities including Swiggy Genie, which lets in clients to reserve something from groceries to shampoo whilst they experience their meal; Swiggy Money, which lets in clients to load their Swiggy Wallet and pay immediately with ease; and Swiggy Super, wherein you could unfasten shipping and outstanding bargain on pinnacle eating places of your city. Swiggy has been rated because the fine Online FoodDelivery Service in India via way of means of numerous companies on the grounds that its inception in 2014. They had been additionally ranked amongst Forbes’ pinnacle a hundred start-ups of 2017.
The idea for Swiggy came in 2014, when the founders realized that there was a huge gap in the food ordering and delivery. Swiggy is a leading food ordering and delivery starting up in India. The company started operations in 2014 and is headquartered in Bengaluru. Swiggy works by acting as a bridge between customers and restaurants. It utilizes an innovative technology platform that allows customers to order food from nearby restaurants and get it delivered at their doorstep. With Swiggy, customers do not have to keep the contact numbers of various restaurants and eateries in their locality. Swiggy works as a single point of contact for ordering food from all restaurants that may be there at a particular location. Swiggy has its own team of delivery professionals who pickup orders from restaurants and deliver it at the customer’s doorstep. This has made the task of ordering food a lot easier for customers. Restaurants also gain by getting more orders and avoiding costs and efforts associated with maintaining their own delivery personnel. Swiggy is India’s largest and most valuable online food ordering and delivery platform. Swiggy offers a complete food ordering and delivery services online through their apps and web from neighboring restaurants to urban foodies. In 2013, two founders, Sriharsha Majety and Nandan Reddy, came up with the idea and decided they wanted tochange things and make life easier by changing the way Indian eats by making it available all at the fingertips of the customer. They along with Rahul Jaimini launched “Swiggy” an online food ordering and delivery platform, which has now enlarged and become one of the top food delivery aggregators. Swiggy is always known for its speedy delivery.

SUGGESTIONS
Zomato and swigy should concentrate on its marketing strategy and delivery services to satisfy the customers. They should improve the availability of their online services to improve customers convince. They should improve their online applications feature as per customers need.
CONCLUSION
The study has helped consumers to understand the marketing strategy of food delivery apps. The main reason for dissatisfaction of customers towards the food delivery services and the ways of improving the revenue of the business. We can conclude that the online food delivery service has become a daily routine for the customers to order food through online. Most of the customer are attracted to the attractive offers and advertisements made by the Zomato and swiggy applications. The effectiveness of the marketing strategy of Zomato and swiggy has created loyal customers for their online food delivery services.
