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ABSTRACT  
	India is a developing and second most populated country in the world. The population growth leads to a rapid increase in migration from rural areas to urban. Urban centers are not able to provide employment to all workforces in formal jobs and majority of labors are engaged in informal sectors. The people with low skills and less educational qualification normally gets expelled from the organized sectors. This has led to a rapid growth of informal sectors in most of the cities and they play significant role in economic growth and development of urban economies.
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INTRODUCTION 
Street vendors are often those who are unable to get regular jobs in the remunerative formal sector on account of their low level of education and skills. They try to solve their livelihoods problems through their own meagre financial resource. They are the main distribution channel for a large variety of products of daily consumption like fruits, vegetables, readymade garments, shoes, household gadgets, toys, stationery, newspapers and magazines and so on. If they were to be eliminated from the urban markets, it would lead to a severe crisis for fruit and vegetable farmers, as well as small scale industries which cannot afford to retail their products through expensive distribution networks in the formal sector. 
OBJECTIVE OF THE STUDY 
· To study the socio-economic condition of the street vendors.
· To identify the major constraints that faces the vendors while operating their business.
· To suggest policy intervention that helps to mitigate the challenges of street vending.

SCOPE OF STUDY 
Street vendors are an integral part of urban economies around the world, offering easy access to a wide range of goods and services in public spaces. The  present  study  is  an  action  research  one  with  descriptive  and  empirical  in  nature. The  registered  and  non-registered  street  vendors  from  urban  area  of  Tirupur constitute  the  universe  of  this  study.  The sample size for the study was identified as 140.  The sample frame clearly covers all subpopulation/categories of street vending community.

RESEARCH METHODOLOGY 
 DATA COLLECTION
Data was collected from both primary and secondary data sources.

 PRIMARY DATA
A primary data is a data, which is collected for the first time for a particular interest to collect more information. In this study, the primary data was collected through face-to-face interviews or through online questionnaires.

SECONDARY DATA
Secondary data consist of information that already exists somewhere, having been collected for some other purpose. The secondary data was collected through books, periodicals, and journal and published material related digital learning for the study.

SAMPLE TECHNIQUES
For the purpose of analysis, the data has been collected from 140 consumers from the selected sampled respondents in Tirupur District. The sample have been selected on the basis of convenient sampling techniques.

LIMITATION ON STUDY 
· Time taken for the study is very limited.
· The study is confined only vendors in Tirupur.
· Since survey is conducted only in Tirupur this means it doesn’t reflect whole population in country.

STATISTICAL TOOLS AND TECHNIQUES 
· Simple percentage analysis.
· Rank analysis.
· Chi-square analysis.

ANALYSIS AND INTERPRETATION 

 PERCENTAGE ANALYSIS  
Simple percentage analysis is a method to represent raw streams of data as a percentage for better understanding of collected data. Percentage is applied to create a contingency table from the frequency distribution and represent the collected data for better understanding.
FORMULA  
Percentage of Respondent = No. of Respondent              
                                              -----------------------        x 100  
                                           Total no. of Respondent  
TABLE 

CLASSIFICATION OF RESPONDENTS ACCORDING TO THEIR
DEMOGRAPHIC PROFILE AND STUDY FACTOR
	S.NO
	VARIABLES
	CATEGORIES
	NO OF
RESPONDENTS
	PERCENTAGE

	1
	Gender
	Male
	84
	60%

	
	
	Female
	56
	40%

	2
	Age
	20 to 30 Years
	24
	17%

	
	
	31 to 40 Years
	62
	44%

	
	
	41 to 50 Years
	32
	23%

	
	
	Above 50 Years
	22
	16%

	3
	Marital status
	Married
	87
	62%

	
	
	Unmarried
	53
	38%

	4
	Educational Qualification
	Up to 12th
	41
	29%

	
	
	Under Graduate
	56
	40%

	
	
	Postal Graduate
	36
	26%

	
	
	Others
	8
	6%

	5
	Occupational  Status
	Food cart merchandise
	74
	53%

	
	
	Dress merchandise
	27
	19%

	
	
	Vegetable merchandise
	14
	10%

	
	
	Others
	25
	18%

	6
	Monthly income
	Below Rs. 10000
	31
	22%

	
	
	Rs. 10001 to 30000
	14
	10%

	
	
	Rs. 30001 to 50000
	76
	54%

	
	
	Above 50000
	20
	14%

	7
	Family type
	Nuclear
	99
	71%

	
	
	Joint
	41
	29%

	8
	Family size
	Up to 2
	34
	24%

	
	
	3 to 5
	34
	24%

	
	
	More than 5
	73
	52%

	9
	Types of enterprises
	Self-employment enterprises
	87
	62%

	
	
	Partnership enterprises
	53
	38%

	10
	Essential street vendor
	Food vendors
	74
	53%

	
	
	Dress vendors
	24
	17%

	
	
	Fruits vendors
	14
	10%

	
	
	Others 
	29
	21%


Source: As Per Primary data 
INTERPRETATION 
 	The above table reveals that 60% of the respondents are Male and 40% of the respondents are Female. The above table reveals that 17% of the respondent’s age group is 20 to 30 years, 44% of the respondent’s age group is 31 to 40 years, 23% of the respondent’s age group is 41 to 50years and 16% of the respondent’s age group is above 50 years. The above table reveals that 62% of the respondents are married and 32% of the respondents are Unmarried. The above table reveals that 29% of the respondents Education qualification is school level is up to 12th, 40% of the respondent’s qualification is under graduate, 26% of the respondent’s qualification is post graduate and remaining 6% of the respondent’s qualification is others. The above table reveals that 53% of the respondents occupational status is food cart merchandise, 19% of the respondents say dress merchandise, 10% of the respondents say vegetable merchandise and 18% of the respondents say others. The above table reveals that 22% of the respondents monthly income is Below Rs.10000,10% of the respondents monthly income is 10001to 35000,54% of the respondents monthly income is 30001to50000 and 14% of the respondents Above Rs50000. The above table reveals that 71% of the respondent’s family type is Nuclear and remaining 29% of the respondent’s family type is Joint. The above table reveals that 24% of the family size upto 2 members, 24% of the respondent’s family size is 3to 5 and 52% of the respondent’s family size is more than 5. The above table reveals type of enterprise 62% of the respondent’s says self-employment enterprises and 38% of the respondents say partnership enterprises. 
The above table reveals that 53% of the respondents say food vendors are essential street vendor, 17% of the respondents say dress vendor, 10%, of the respondents say fruits vendors and 21% of the respondents say others.
   

RANKING ANALYSIS  
The correlation coefficient can be computed for the given numerical values which are in the form of ranks. This coefficient of rank correlation is denoted by rank or briefly r and is calculated by the equation, 
FORMULA 
R = | - 6 ∑D2 / N (N2 – 1) 

TABLE 4.3.2

THIS TABLE SHOWS THE RANK THE PROBLEM FACED BY STREET VENDORS OF THE RESPONDENTS

	S.NO
	PARTICULARS
	VERY HIGH LEVEL
	HIGH LEVEL
	MEDIUM
 LEVEL
	LOW LEVEL
	VERY LOW LEVEL
	MEAN
SCORE
	MEAN
	RANK

	1
	Fear of customers
misbehaving and Bargaining
	105
	212
	132
	22
	11
	482
	32.13
	3

	2
	Inadequate shade,
Sanitation, drinking water & electricity
	160
	160
	75
	44
	21
	460
	30.67
	6

	3
	Environmental Hazards
	200
	84
	66
	48
	33
	431
	28.73
	9

	4
	Health problems
	165
	220
	36
	80
	0
	501
	33.40
	1

	5
	Online Shopping an adverse impact
	120
	112
	141
	42
	22
	437
	29.13
	8

	6
	Wastage of unsold goods
	220
	144
	33
	10
	44
	451
	30.07
	7

	7
	Difficulty in competing
with established businesses
	205
	132
	135
	12
	15
	499
	33.27
	2

	8
	High competition and low demand
	90
	116
	138
	44
	25
	413
	27.53
	10

	9
	Support to improve their business
	165
	36
	234
	20
	10
	465
	31.00
	5

	10
	Weather conditions and seasonal changes
	120
	112
	228
	14
	5
	479
	31.93
	4



INTERPRETATION 
The above table result it is found that Health problems ranks 1, Difficulty in competing with established businesses ranks 2, Fear of customers misbehaving and Bargaining ranks 3, Weather conditions and seasonal changes ranks 4, Support to improve their business ranks 5, Inadequate shade, Sanitation, drinking water & electricity ranks 6, Wastage of unsold goods ranks 7, Online Shopping an adverse impact ranks 8, Environmental Hazards ranks 9 and High competition and low demand ranks 10. 


FINDING 
· Majority 60 % of the respondents belong to the Gender Male. 
· Mostly 44% of the respondents age group is 31to40years. 
· Majority 62% of the respondents marital status belongs to Married. 
· Mostly 40% of the respondents education qualification is under graduate. 
· Majority 53% respondents occupational status is food cart merchandise. 
· Here majority 54% of the respondents monthly income level is Rs:30001 to 50000. 
· Majority 71% of the respondents family type is Nuclear. 
· Majority 52% of the respondents family size is more than 5. 
· Majority 62% of the respondents are self-employment enterprise. 
· Majority 53% of the respondents say food vendors are essential street vendor. 
· Mostly 35% of the street vendors problem is no income. 
· Mostly  46% of the respondents say  major customer are migrant workers. 
· Majority 58% of the respondents say entertainment. 
· Majority 65% of the respondents say poverty problem occurred in street vendor. 
· Mostly 38% of the respondents say that they face problem in unsold goods at  public place. 
· Majority 62% respondents say that they have shortage of working capital. 
· Mostly 49% of the respondents say marketing problem that they facing  is competitive challenges. 
· Majority 65% of the respondents say always for police harassment.

 
· Mostly 53% of the respondents required help is by giving loan.
· Majority 62% of the respondents face theft problem. 
· Majority 58% of the respondents faced problem through Beggars. 
· Majority 62% of the respondents were fully aware about street wending policy. 
· Mostly 37% of the respondents expect feedback from the customers. 
· Majority 35% of the respondents need equipment as a support. 
· Result shows that there is significant relationship between essential street vendor type and problem occurred in street vendor life. 
· Majority of the respondents say Health problems ranks 1. 
· Majority of the respondents say Social security ranks 1. 


SUGGESTIONS  
· Provide affordable credit to street vendors.
· Build secure storage facilities for vendors to store their goods safely overnight. 
· Provide street vendors with access to local markets and events.
· Provide insurance coverage to protect vendors and their businesses from risks such as theft or damage.
· Simplify the licensing and permit process and provide guidance to help vendors obtain them easily.


CONCLUSION 
Street vendors are an important part of the informal sector not only because of their numbers but because of crucial roles they play in preserving their sector. Moreover, a significant amount of goods produced by small industrial units in the informal sector is marketed through them. The street vendors contributions are unfortunately hardly ever recognized by the government. Instead the government is more often than not hostile to them. This is a result of a broader issue concerning the informal sector as a whole.  
The objective of this study is to identify the causes behind street vending, challenges faced by street vendors, highlight the importance of street vendors, what measures are taken by the Government to prevent the harassment of street vendors by various authorities, improvement in the working conditions, social protection and life skill development to improve the level of profitability. Government provides street vending policies for street vendors; however, the street vendors are not aware of such policies. This study reveals that the best way for the planners to address this issue is to formalize the street vendors by issuing licenses. This will go a long way in giving these workers a space within the legal framework, as well as easing the regulation of street vendors for the government itself. 

