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ABSTRACT

This study aims to evaluate and augment the awareness and knowledge of young investors regarding wealth management within the context of GoStocks, to empower them for informed financial decision-making. Through a descriptive research design utilizing a survey approach, data was collected using a structured questionnaire comprising 31 questions from a sample of 175 respondents in Chennai, specifically from the locality of GoStocks, Anna Nagar, Chennai, employing convenience sampling. The findings reveal a baseline level of awareness and knowledge about wealth management among young investors, even though with a limited understanding of investment options. Despite the availability of various channels for knowledge acquisition, the effectiveness of these channels is questioned due to a lack of interest and unequal access to education. Furthermore, there is evidence of fluctuating risk perceptions among young investors, indicating a need for guidance in aligning strategies with long-term financial objectives. However, the study also highlights positive outcomes, as young investors exhibited an increased understanding of wealth management, potentially leading to more informed financial decision-making and a clearer path towards achieving their financial goals. Recommendations include fostering a broader understanding of investment options and providing accessible financial education to all young individuals, ultimately guiding them toward a financially secure future.




INTRODUCTION

Welcome to the Young Investor Awareness and Wealth Management program. This in-depth, comprehensive study aims to equip the next generation of investors with the information and abilities needed to successfully navigate the complex world of finance. We will cover every detail as we dive into the nuances of wealth management in this comprehensive trip, giving you the knowledge and abilities to not only accumulate money but also make wise financial decisions.
We'll start by breaking down the basic ideas of money and simplifying difficult ideas to provide a strong basis for your financial literacy. You will get a comprehensive awareness of the financial environment, covering everything from the fundamentals of saving and budgeting to comprehending the economic factors influencing market dynamics.
The foundation of effective wealth management is a set of attainable financial objectives. We'll assist you in developing a financial plan by guiding you through the process of setting short- and long-term goals. Your investing approach will be shaped by your goals, which may include becoming financially independent, purchasing a home, or paying for school.
Explore the wide range of investing options in depth. We'll talk about conventional assets like stocks and bonds, investigate the possibilities of ETFs and mutual funds, and delve into the world of real estate and unconventional investments. Building a diverse and robust portfolio requires an understanding of the risk-return characteristics of different alternatives.
Discover the craft of creating a portfolio. Find out how to diversify your assets across a variety of asset types to achieve a risk-reward balance. Our professionals will assist you in creating a customized portfolio that is in line with your time horizon, financial objectives, and risk tolerance.
Investing involves not only statistics but also feelings and actions. Learn about behavioral finance and how mental health issues can affect financial judgment. Gain emotional intelligence to help you manage the market's highs and lows with resilience and confidence.

Markets are erratic and volatile. Examine risk management techniques and discover how to adjust to shifting market dynamics. We'll provide you with the tools you need to make wise choices when faced with uncertainty, so your investing plan will always be solid and adaptable.
We'll go over the fundamentals of budgeting and saving to highlight the significance of overall financial well-being. Your total financial performance may be greatly impacted by forming sound financial habits at a young age.
The goal of this program is to provide you with the knowledge and self-assurance to take charge of your financial future, not only to amass riches. Accompany us on this life-changing adventure as we decipher the intricacies of finance, furnishing you with the means to make wise choices and ensure a healthy financial future. The training for Young Investor Awareness and Wealth Management is your first step toward success and financial assurance. Together, let's go off on this adventure!
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OBJECTIVES OF THE STUDY

PRIMARY OBJECTIVE
The study on young investor awareness and knowledge about wealth management in gostocks.

SECONDARY OBJECTIVE
Measure the baseline level of awareness and knowledge about wealth management among the target population.
Analyze the effectiveness of different awareness channels in conveying accurate and useful information.
Assess whether informed individuals are more likely to make sound financial decisions.
Identify areas where individuals may need guidance in aligning their strategies with long-term financial objectives.
Determine if there is a correlation between risk perception and knowledge levels.

RESEARCH METHODOLOGY

Depending on the study's objectives, research methodologies might be mixed, qualitative, or quantitative. Qualitative approaches center on comprehending behaviors, attitudes, and experiences, whereas quantitative methods prioritize statistical analysis and numerical data. 

RESEARCH DESIGN: 
Descriptive research design aims to describe the characteristics of a population or phenomenon. It focuses on answering "what," "who," "where," and "how" questions. This design involves observing and documenting behaviors, attitudes, or conditions without manipulating variables. 

RESEARCH APPROACH
The survey approach is used during the research. A separate structured Questionnaire was used to collect data from individuals to achieve the objective of the study.

SAMPLE SIZE
A sample of 175 respondents was chosen for the study

SAMPLING AREA
The sample area chosen was Chennai (Gostocks, Anna Nagar).

SAMPLE DESIGN
Convenience sampling is a non-probability sampling method that is often employed for its ease and practicality. In convenience sampling, researchers select participants or data points based on their accessibility and proximity, rather than through random or systematic methods.

SOURCE OF DATA 

PRIMARY DATA (QUESTIONNAIRE)
In this study, a questionnaire comprising 31 questions was framed for the study. The questionnaire was distributed among the people. The objective was to understand the people's perception of knowledge about wealth management. To meet the objectives of the study 175 samples were selected as sample units.

SECONDARY DATA
The research also makes use of the secondary data for the study. Secondary data are those which have been collected already by others. The main sources of secondary data are from published and unpublished sources. The secondary data used to prepare this project was obtained from Internet, Journals, Published record

PERIOD OF THE STUDY 
The study was conducted during the period of 4 months from January to April 2024.

ANALYSIS TOOLS
Spearman Correlation, Mann-Whitney U-TEST, Kruskal-Wallis H test
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SUMMARY OF FINDINGS

DEMOGRAPHICS EVALUATION:
It is inferred from the above table that; Female constitute 65.7% of the total.
It is inferred from the above table that 53.71%, fall into the "20 - 24" age group.
It is inferred from the above table that 56%, have Bachelor’s degree.
It is inferred from the above table that 62.9%, are currently engaged in studying.
It is inferred from the above table that 60.6%, reported an annual income Below 2.5 lakhs.
It is inferred from the above table that 40.6%, have Homeowners.

SUBJECT EVALUATION:
It is inferred from the above table that 33.1%, “Agree”.
It is inferred from the above table that 30.3%, are Neutral.
It is inferred from the above table that 32%, have Agree.
It is inferred from the above table that 29.1%, have Agree.
It is inferred from the above table that 30.9%, have Agree.
It is inferred from the above table that 30.9%, are Rarely viewed online.
It is inferred from the above table that 31.4%, have A little from social media.
It is inferred from the above table that 29.1%, are Moderately aware.
It is inferred from the above table that, 31.4%, are Sometimes utilized by websites and apps.
It is inferred from the above table that 30.3% are Rarely and Occasionally conveyed about wealth management.
It is inferred from the above table that 46.9% are Neutral.
It is inferred from the above table that 33.1%, have a Neutral habit of taking risks.
It is inferred from the above table that 35.4% were Neutral.
It is inferred from the above table that 34.3% are Neutral.
It is inferred from the above table that 37.1% are Neutral.
It is inferred from the above table that 28%, are “Moderately matched” and “Slightly matched”.
It is inferred from the above table that 32.6%, are Moderately aware.
It is inferred from the above table that 44%, have Neutral.
It is inferred from the above table that 26.9%, are Moderately proactive.
It is inferred from the above table that 30.9%, have Moderate understanding.
It is inferred from the above table that 34.3%, are Neutral habits to long-term wealth goal.
It is inferred from the above table that 33.1%, are Neutral awareness in goal acquiring.
It is inferred from the above table that 30.3%, are Neutral in their self-rating financial decisions.
It is inferred from the above table that, 30.9%, are Neutral on their goal achievement.
It is inferred from the above table that 26.9%, are Strongly Agreed on their Knowledge of wealth options.

SUGGESTIONS

From the results of the study basic knowledge of young investors is known, but the investment options are not fully aware, so the investors need to know the investment options.

The results through the various channels of acquiring knowledge are not effective around young investors, even though they have different channels to provide knowledge there is no interest, and education is not provided to everyone. Because it has been separated and specialized study, instead it needs to teach everyone.

The level of risk taken by young investors is not stable, because they may not made any difficult decisions or not understand the risk value a lot, Why means this is the age of taking risks in their lives to obtain self-realization, new exposure, failure, pain, loss, understanding life and more.

Even though their understanding of wealth management is average, they all expect to achieve a financial goal, but for some reason, they are confused about their path. So young people need to decide on a proper financial goal for the short and long term, they can ask advice from their parents, teachers, and guides who are wise in this field.

As a Final Questions of my survey, I got a good result from young people Even though they didn't have a habit or interest in investment before. They all get some understanding of wealth management and this survey may lead these young investors to a good future in financial goals and risk-taking.

CONCLUSION

The study reveals that while young investors exhibit a foundational understanding of wealth management, their awareness of investment options remains inadequate. Despite the availability of various knowledge acquisition channels, conveying accurate information proves ineffective. Fluctuating risk perception underscores the need for guidance in aligning investment strategies with long-term financial objectives. Encouragingly, a positive trend indicates increased understanding among previously disinterested investors, potentially leading to more secure financial futures.

 However, the study acknowledges potential biases such as sample representation and self-reported data. Moreover, it highlights the complexity of measuring awareness and financial decisions. However, this research serves as a crucial step towards equipping young investors with the necessary tools for reasonable financial decision-making, although with caution regarding its limitations.
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